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PERSONAL DATA Born November 9, 1955; citizenship, U.S.A. 
 
POSITIONS 
 
Professor of Sociology, Boston College, July 2001-present. (Department Chair, July 2005-
present) 
 
Research Scholar, Political Economy Research Institute, University of Massachusetts, March 
2007-present 
 
Senior Lecturer and Director of Studies, Women's Studies, Harvard University, 1997-July 2001. 
 
Professor, Economics of Leisure Studies, University of Tilburg, 1995-2001. 
 
Acting Chair, Committee on Degrees in Women’s Studies, Harvard University, 1998-1999, 2000-
2001. 
 
Senior Lecturer on Economics and Director of Studies in Women’s Studies, Harvard 
University,1992-1996.  
 
Associate Professor of Economics, Harvard University, 1989-1992. 
 
Research Advisor, Project on Global Macropolicy, World Institute for Development  
Economics Research (WIDER), United Nations, 1985-1992. 
 
Assistant Professor of Economics, Harvard University, 1984-1989. 
 
Assistant Professor of Economics, Barnard College, Columbia University, 1983-84. 
 
Assistant Professor of Economics, Williams College, 1981-83. 
 
Research Fellow, Brookings Institution, 1980-81. 
 
Teaching Fellow, University of Massachusetts, 1976-79. 
 
EDUCATION 
 
Ph.D., Economics, University of Massachusetts, 1982.  
Dissertation: "Changes in the Cyclical Variability of Wages: Evidence from Nine Countries, 
1955-1980" 
 
B.A., Economics, Wesleyan University, 1975 (Magna Cum Laude) 
 

 1



 
HONORS AND AWARDS 
 
Named 2007 Friedson Lecturer, New York University Sociology Department, January 2007. 
 
2006 Leontief Prize for Expanding the Frontiers of Economic Thought, Global Development and 
Environment Institute at Tufts, October 2006.  
 
George Orwell Award for Distinguished Contribution to Honesty and Clarity in Public Language, 
for The Overspent American, National Council of Teachers of English, 1998. 
 
Citation of Excellence, ANBAR Electronic Intelligence, for article on “Empirical Tests of Status 
Consumption,” Journal of Economic Psychology, 1998. 
 
Fellow, John Simon Guggenheim Memorial Foundation, 1995-96. 
 
Maurer-Stump Award, Reading-Berks Chapter of the Democratic Socialists of America, 1994. 
 
The Overworked American was chosen for: Princeton University Library's Noteworthy Books in 
Industrial Relations and Labor Economics in 1991; Business Week, best business books of 1992; 
Los Angeles Times, best business books of 1992; New York Times, notable books of 1992; Boston 
Globe, Editor's Choice for non-fiction books of 1992; The Progressive, best books of 1992; New 
York Times, noteworthy paperbacks, June 1993. 
 
Brookings Research Fellowship in Economic Studies, 1980-81. 
 
Distinguished Teacher Award, University of Massachusetts, 1978. 
 
 
GRANTS 
 
The Philanthropic Collaborative, Inc. 1999-2007. 
 
Merck Family Fund, 1994-95. 
 
Global Stewardship Initiative, Pew Charitable Trusts, 1994-95. 
 
Curriculum Innovation Fund, Harvard University, 1993. 
 
American Express Fund for Curricular Development in Ethics, Harvard University, 1990. 
 
Economic Policy Institute, 1989. 
 
Warburg Fund, Harvard University, 1987. 
 
Harvard Institute for Economic Research, Harvard University, 1986. 
 
Clark Fund, Harvard University, 1985-1989, 1991, 1993. 
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BOOKS 
 
Born to Buy: The Commercialized Child and the New Consumer Culture (New York: Scribner), 
September 2004. (excerpted in Brain, Child magazine, Summer 2004, Newark Star-Ledger, 
September 2004, Boston College Magazine, Fall 2004). Paperback edition 2005. Italian Edition 
2005. Korean edition 2005. Spanish edition 2006. Chinese edition 2006. Forthcoming foreign 
editions: Japanese, Indonesian. 
 
Sustainable Planet: Solutions for the 21st Century, eds., Juliet B. Schor and Betsy Taylor 
(Boston: Beacon Press), 2002. 
 
The Consumer Society: A Reader, eds., Douglas Holt and Juliet B. Schor, (New York: New 
Press), 2000. 
 
Do Americans Shop Too Much? (Boston: Beacon Press), 2000.  
 
The Overspent American: Upscaling, Downshifting and the New Consumer, June 1998. (New 
York: Basic Books). Paperback Edition. (New York: HarperCollins), 1999. Japanese edition 
(Tokyo: Iwanami Shoten Publishers), September 2000. Video version entitled The Overspent 
American: Why We Want What We Don’t Need, produced by Media Education Foundation, 
September 2003. 
 
Travail, une revolution a venir, Mille et une nuits (with Domique Meda) 
 
A Sustainable Economy for the 21st Century, revised edition of 1995 pamphlet, Seven Stories 
Press, 1998. Reprinted in The New American Crisis: Radical Analyses of the Problems Facing 
America Today, eds. Greg Ruggiero and Stuart Sahulka (New York: The New Press) 1995. 
Korean edition by Mosek Publishing Company (Seoul), 2003. 
 
The Overworked American: The Unexpected Decline of Leisure, (New York: Basic Books) 
January, 1992. Paperback edition 1993. Japanese edition (Tokyo: Mado-Sha) 1993. Spanish 
edition 1995. Chapter two reprinted in Anita Garey and Karen Hansen, Families: Kinship and 
Domestic Politics in the U.S., (Philadelphia: Temple University Press) 1997. Excerpted in Henri 
Nouwen et al, Simpler Living Compassionate Life (Denver: Living the Good News) 1999. 
 
Capital, the State and Labour: A Global Perspective, ed., Juliet B. Schor and Jong-il You, 
(Cheltenham: Edward Elgar), 1995. 
 
Financial Openness and National Policy Autonomy, eds., Tariq Banuri and Juliet B. Schor, 
(Oxford: Oxford University Press, Clarendon Press Imprint), 1992. 
 
The Golden Age of Capitalism: Reinterpreting the Postwar Experience, eds., Stephen A. Marglin 
and Juliet B. Schor, (Oxford: Oxford University Press, Clarendon Press Imprint), 1989. 
Paperback edition 1992. Japanese edition 1993. 
 
 
CURRENT BOOK PROJECT 
 
Ecological Crisis and the Movement for Sustainability (tentative title)  
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JOURNAL ARTICLES 
 
 “In Defense of Consumer Critique: Re-visiting the Consumption Debates of the 20th Century,” 
The Annals of the American Academy of Political and Social Science, forthcoming 2007. 
  
“From Tastes Great to Cool: Children’s Food Marketing and the Rise of the Symbolic,” Journal 
of Medicine, Law and Ethics, forthcoming 2007. 

 
“Tackling Turbo Consumption: An Interview,” Soundings: A Journal of Politics and Culture, 
34:45-55, Autumn 2006. (Reprinted in Special Issue of Cultural Studies, Sam Binkley and Jo 
Littler, eds., forthcoming 2008.) 

 
 “Prices and Quantities: Unsustainable Consumption and the Global Economy,” Ecological 
Economics, 55(3), November 2005. 
 
"Sustainable Consumption and Worktime Reduction," Review of Industrial Ecology, Special 
Issue on Sustainable Consumption, 9(1):37-50. 2005. 
 
“Interview with Juliet Schor” (by Douglas Holt), Journal of Consumer Culture, 5(1):5-21, 2005. 
 
“From Obscurity to People Magazine,” contribution to Public Sociologies: A Symposium from 
Boston College, lead author Michael Burawoy, Social Problems, 51(1):121-124, February 2004. 
 
“Older Consumers and the Ecological Dilemma,” The Age Explosion: Baby Boomers and 
Beyond, Harvard Generations Policy Journal, 1:79-90, Winter 2004. 
 
“The Commodification of Childhood: Tales from the Advertising Front Lines,” Hedgehog 
Review, 5(2): 7-23, Summer 2003:  
 
“Understanding the New Consumerism: Inequality, Emulation and the Erosion of Well-Being,” 
Tijdschrift voor Sociologie, 23(1):10-20, 2002. (in Flemish translation).  
 
“The Triple Imperative: Global Ecology, Poverty and Worktime Reduction,” Berkeley Journal of 
Sociology, 45:2-17, 2001. 
 
“The New Politics of Consumption,” Boston Review 24(3-4):4-9, Summer 1999. Reprinted in The 
Contemporary Reader, eighth edition, Gary Goshgarian, Longman 2004, and Voluntary 
Simplicity: Responding to Consumer Culture, eds. Daniel Doherty and Amitai Etzioni 
(Lanham,MD: Rowman and Littlefield) 2003:65-82.  
 
"Empirical Tests of Status Consumption: Evidence from Women's Cosmetics," Journal of 
Economic Psychology, 19(1):107-131, 1998, (with Angela Chao). 
 
"Beyond Work and Spend," Vrijtijd Studies, 16(1):7-20, 1998. 
 
"Work, Free Time and Consumption," Time and Society, 7(1):119-128, 1998. 
 
"What's Wrong with Consumer Capitalism: The Joyless Economy after Twenty Years," Critical 
Review, 10(4);495-508, Fall 1996. 
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"The Federal Reserve-Treasury Accord and the Construction of the Postwar Monetary Regime," 
Social Concept, 1995, (with Gerald A. Epstein). 
 
"Work, Time and Money: New Policies for America," Vrijetijd en Samenleving, 12(3):9-22, 
November 1995. 
 
"Worktime in Contemporary Context: Amending the Fair Labor Standards Act," Chicago-Kent 
Law Review, 70(100):100-115, 1995. 
 
"Assessing the Time Squeeze Hypothesis: Estimates of Market and Non-market Hours in the 
United States, 1969-1989," Industrial Relations, 33(1):25-43, 1994, (with Laura Leete-Guy). 
 
"Global Inequality and Environmental Crisis: An Argument for Reducing Working Hours in the 
North," World Development, 19(1)73-84. January 1991. Reprinted in Creating a New World 
Economy, eds., Gerald Epstein, Julie Graham and Jessica Nembhard, (Philadelphia: Temple 
University Press), 1993. 
 
"Employment Rents and the Incidence of Strikes," Review of Economics and Statistics, 
LXIX(4):584-592, November 1987 (with Samuel Bowles). 
 
"Changes in the Cyclical Pattern of Real Wages: Evidence from Nine Countries, 1955-1980," 
Economic Journal, 95:452-468, June 1985. 
 
 
 
 
BOOK CHAPTERS AND OTHER PUBLICATIONS 
 
“Spending Nation: Consumerism and the Future of Liberal Values,” in Higher Education: Open 
for Business, ed., Christian Gilde (Lexington Books), forthcoming 2007 
 
“Children and Consumerism,” Encyclopedia on Children, Adolescents and the Media, ed. Jeffrey 
Arnett, (Sage), forthcoming 2007. 
 
“Conspicuous Consumption,” Encyclopedia of Sociology, ed. George Ritzer (Oxford: Blackwell), 
2007:681-686. 
 
“Overturning the Modernist Predictions: Recent Trends in Work and Leisure,” Handbook of 
Leisure Studies, eds., Chris Rojek, Susan Shaw and Tony Veal, (Houndmills, Basingstoke: 
Palgrave Macmillan) 2006. 
 
“Consumer Culture,” entry for International Encyclopedia of Economic Sociology, eds. Jens 
Beckert and Milan Zafirovski, (London: Routledge), 2006. 
 
“Interview with Juliet Schor,” in Global Values 101: A Short Course in Progressive Ideas for the 
21st Century,  editors Brian Palmer, Kate Holbrook, Ann Kim and Anna Portnoy (Boston: Beacon 
Press), 2006.Hi 
 
“When Childhood Gets Commercialized, Can Children Be Protected?” in Ulla Carlsson, ed;, 
Regulation, Awareness, Empowerment: Young People and Harmful Media Content in the Digital 
Age (Goteborg, Sweden: International Clearinghouse on Children, Youth and Media) 2006:101-
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122. Also reprinted in In the Service of Young People? Studies and Reflections on Media in the 
Digital Age, eds., Ulla Carlsson and Cecilia Von Feilitzen (Goteborg, Sweden: The International 
Clearinghouse on Children, Youth and Media) 2006: 27-48 and in Below the Line Marketing—
Concepts and Cases (Hyderabad, India: Institute of Chartered Financial Analysis, 2006). 
 
"Work, Family and Children’s Consumer Culture," in Unfinished Work: Building Equality and 
Democracy in an Era of Working Families, eds. Jody Heymann and Christopher Beem, (New 
York: New Press), 2005:285-305. 
 
 “Born to Buy: Interview with Juliet Schor,” Dollars and Sense: The Magazine of Economic 
Justice, #225:24-29, September/October 2004. 
 
“Why Do We Consume So Much?” in Joseph R. Desjardins and John J. McCall, Contemporary 
Issues in Business Ethics, Fifth Edition, (Thomson/Wadsworth: Belmont, CA): 2004:373-378. 
Reprinted in The Composition of Everyday Life: A Guide to Writing, Second Edition (Thomson 
Learning) 2006. 
 
“Interview with Juliet Schor” (by Dennis Soron), Aurora Online, 2004. 
 
“U.S. Consumers, Cheap Manufactures, and the Global Sweatshop,” in State of the World 2004, 
Special Focus: The Consumer Society (Washington, DC: Worldwatch Institute), 2004. 
 
 “Consumerism and Community,” in Dan Shilling, editor, Conversations on Community, 
(Phoenix, AZ: Arizona Humanities Council), 2003:47-56. 
 
“The (even more) Overworked American,” in John de Graff, editor, Take Back Your Time: 
Fighting Overwork and Time Poverty in America (San Francisco: Berrett-Koehler:) 2003. 
(excerpted in Boston College Magazine, Winter 2004, p. 15.) 
 
“Less Stuff, More Fun: Interview with Juliet Schor,” Indicators, 2(1):1-10, Winter 2002-3. 
 
 "Cleaning the Closet: Toward a New Ethic of Fashion," in Sustainable Planet: Solutions for the 
21st Century (Boston: Beacon Press) November 2002. 
 
“Een wegenkaart voor de 21ste eeuw: arbeidstijd en duurzame consumptie,” Oikos 21(2):76-90, 
2002. 
 
"Roundtable on Advertising and Values," Advertising and Society Review, #3:1, 2002. 
 
“Time Crunch Among American Parents,” in Taking Parenting Public, eds., Sylvia Hewlett, 
Nancy Rankin and Cornel West (Lanham, MD: Rowman and Littlefield) 2002. 
 
“Working Hours and Time Pressure: The controversy about trends in time use,” in Working Time: 
International Trends, Theory and Policy, eds. Deb Figart and Lonnie Golden (London: 
Routledge), 2000. 
 
“Voluntary Downshifting in the 1990s,” Power, Employment and Accumulation: Social 
Structures in Economic Theory and Practice, ed. James Stanford (Armonk, NY: M.E. Sharpe) 
2000. 
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“What’s Wrong with Consumer Society? Competitive Spending and the New Consumerism,” in 
Consuming Passions, ed., Roger Rosenblatt, (Washington: Island Press), 1999. 
 
“Inequality and the New Consumerism,” in Background Papers for the 1998 Human Development 
Report,” 1999. 
 
"New Analytic Bases for an Economic Critique of Consumer Society," The Ethics of 
Consumption: The Good Life, Justice and Global Stewardship, ed. David Crocker and Toby 
Linden, 1997 (Lanham, MD: Rowman and Littlefield) (also reprinted in Consumption: Critical 
Concepts, ed. Daniel Miller, Routledge 2001 and in newsletter of PEGS, Political Economy of the 
Good Society, Spring 1995) 
 
"Beyond an Economy of Work and Spend," Inaugural Oration for Chair in the Economics of 
Leisure, Tilburg University, (Tilburg: Tilburg University Press), July 1997. 
 
"Utopias of Women's Time," in Feminist Utopias, ed. Marrie Becker, (Tilburg: Tilburg 
University Press), 1997. 
 
"Work, Time and Leisure in the USA," in Work, Leisure and the Quality of Life; A Global 
Perspective, ed. Chris Gratton, Leisure Industries Research Centre, 6-21, 1996. 
 
"A Reply to Ceasar," A PEGS Journal: The Good Society, 6(3):45-46, Fall 1996. 
 
"The New American Dream, Demos Quarterly, Special Issue on The Time Squeeze, 5:30, 1995. 
 
"Can the North Stop Consumption Growth?: Escaping the Cycle of Work and Spend" in V. 
Bhaskar and Andrew Glyn, The North, the South and the Environment, (London: Earthscan), 
1995. 
 
"The Great American Time Squeeze," Economic Policy Institute, February 1992, (with Laura 
Leete-Guy). 
 
"Structural Determinants and Economic Effects of Capital Controls in the OECD," in Financial 
Openness and National Policy Autonomy, eds., Banuri and Schor, 1992, (with Gerald A. Epstein). 
 
"Corporate Profitability as a Determinant of Restrictive Monetary Policy: Estimates for the 
Postwar United States" in The Political Economy of American Monetary Policy, ed., Thomas 
Mayer (Cambridge University Press), 1990 (with Gerald A. Epstein). 
 
"Macroeconomic Policy in the Rise and Fall of the Golden Age," in The Golden Age of 
Capitalism, eds., Marglin and Schor, 1990, (with Gerald A. Epstein). 
 
"The Underproduction of Leisure: The Economics of Output Bias," mimeo, November 1990 
(revised Harvard Institute for Economic Research Discussion Paper #1125). 
 
"The Divorce of the Banca d'Italia and the Italian Treasury: A Case Study of Central Bank 
Independence," in The State and Social Regulation: New Perspectives, eds., P. Lange and M. 
Regini, (Cambridge University Press), 1989 (with Gerald A. Epstein). 
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"The Determinants of Central Bank Policies in Open Economies," in The Political Economy of 
Central Bank Intervention, eds., Bruno Jossa and Carlo Panico, (Naples: Liguori) 1988 (with 
Gerald A. Epstein). 
 
"Does Work Intensity Respond to Macroeconomic Variables? Evidence from British 
Manufacturing, 1970-1986," Harvard Institute for Economic Research, Discussion Paper #1379, 
April 1988. 
 
"Class Struggle and the Macroeconomy: The Cost of Job Loss," in Imperiled Economy: A Left 
Perspective, ed., Union for Radical Political Economics, 1987. 
 
"The Political Economy of Central Banking," Harvard Institute for Economic Research, 
Discussion Paper #1281, November 1986 (with Gerald A. Epstein). 
 
"Wage Flexibility, Social Welfare Expenditures and Monetary Restrictiveness," Money and 
Macro Policy, in ed., Marc Jarsulic (Boston: Kluwer-Nijhoff), 1985. 
 
 
WORKING PAPERS 
 
“The Social Death of Stuff,” June 2006. 
 
 “Time, For a Change: Transforming the Structures of Everyday Life,” September 1999. 
 
“Consumerism, the Commodification of Ghetto Violence, and Underclass Status,” November 
1998 (with Douglas Holt). 
 
“Civic Engagement and Working Hours: Do Americans Really Have More Free Time than Ever 
Before?” September 1997. 
 
"Refugees from the `Fat and Mean' Economy: Downshifting in the 1990s” March 1997. 
 
"Do Americans Keep up with the Joneses? The Impact of Consumption Aspirations on Savings 
Behaviour," May 1997. 
 
"The Stress of Modernity," November 1994. 
 
"Consumerism and the Decline of Family and Community: Preliminary Statistics from a Survey 
on Time, Money, and Values," March 1995. 
 
"Short of Time: American Families and the Structure of Jobs," March 1994. 
 
 
BOOK REVIEWS 
 
The New Consumers, by Norman Meyers and Jennifer Kent, Ecological Economics, 55(3), 
November 2005. 
 
Over the Edge by Leo Bogart and Savage Pastimes by Harold Schechter, Washington Post Book 
World, May 15, 2005, p.4. 
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Point of Pleasure: How Shopping Changed American Culture, by Sharon Zukin, Contemporary 
Sociology, 34(1), 43-44, 2005. 
 
“Who’s Going Bankrupt and Why? Reflections on The Fragile Middle Class,” Texas Law 
Review, vol 79, April 2001.  
 
Why We Buy: The Science of Shopping, by Paco Underhill, Boston Globe, June 1999. 
 
Poor Richard's Principle: Recovering the American Dream Through the Moral Dimension of 
Work, Business, and Money, by Robert Wuthnow, American Journal of Sociology, September 
1997. 
 
Of Time and Money: The Making of Consumer Culture, by Gary Cross, Journal of Economic 
Literature 1995. 
 
The Costs of Living: How Market Freedom Erodes the Best Things in Life, by Barry Schwartz, 
New York Times Book Review, July 17, 1994. 
 
Wages and the Business Cycle, by Jonathan Michie, Journal of Economic Literature, December 
1988. 
 
 
 
POPULAR ARTICLES 
 
“A Cleaner, Greener Christmas,” Boston Globe, Sunday, December 10, 2006. 
 
“Advertising Unfairly Targets Kids,” in Advertising, ed Eleanor Stanford, (Farmington Hills, MI: 
Greenhaven Press), 2006: 53-60. (excerpt from “Dematerializing Our Kids: an interview with 
Juliet B. Schor, in Hope November/December 2004.) 
 
“Junk Food Nation,” The Nation, August 2005, pp. 15-17. (with Gary Ruskin). 
 
“Every Nook and Cranny: The Dangerous Spread of Commercialized Culture,” Multinational 
Monitor, 25th Anniversary Edition, January/February 2005, pp. 20-23 (with Gary Ruskin). 
 
“Election Forum,” The Nation, December 12, 2004. 
 
“Those Ads Are Enough to Make Your Kids Sick” Washington Post Outlook, B04, September 
12, 2004. 
 
“How Corporate America Targets Your Children,” Newark  Star-Ledger, August 29, 2004. 
 
“Clothes Encounters” Orion Magazine,.11, September/October 2004. 
 
“Social Justice vs. The Cheap Sweater,” cover story, Enough! Spring 2004. 
 
“Take Back Your Time,” More Than Money, Viewpoint column, Issue #36:35-37, 2004. 
 
“Take Back Your Time,” Boston College Magazine Winter 2004. 
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“Chicken Dance Elmo and a Cashmere Twin-set? Thanks, but not this year” Boston Globe, Ideas 
Section, Sunday, December 8, 2002. 
 
“Why Americans Should Rest,” New York Times, op-ed, September 2, 2002.  
 
“Integrating Work in Academe and Advocacy: A Conversation with Juliet Schor,” edited by 
Briah Hoey, online article in Sloan Work-Family Online Research Network, Spring 2002. 
 
“Why Harvard Needs a Living Wage,” Boston Globe, May 2001. 
 
“My Millenial Wish--Real Vacations for All,” Center for a New American Dream Syndication 
Service, May 2000. 
 
“How I came to write The Overspent American,” Iris: A Journal About Women, #40, Spring 
2000. 
 
“Consumed by Consumption,” Radcliffe Quarterly, Winter 2000. 
 
Preface to Shifting Fortunes (Boston: United for a Fair Economy), 1999. 
 
“We want what we cannot afford,” Op-ed reprinted in Boston Globe, Orlando Times-Sentinel, 
Hope Magazine, May 1998. 
 
Roundtable discussion on The Overspent American, Yes! Magazine, Summer 1998. 
"Consumerism in the U.S.: Franck Amalric talks with Juliet Schor," Development 41(1):18-
22,1998. 
 
“The Good Life in the 21st Century: Towards a New American Dream,” Shift 1(1), Fall 1996. 
 
"Trendicators" column, Working Woman, April 1995, August 1995. 
 
"A Populist Manifesto," New York Times, op-ed, December 5, 1994 
 
"Debunking the Small Business Myth," Working Woman, November 1994. 
 
"The Weekend" Parents, November 1994. 
 
"Time" Sesame Street Parents, (25th Anniversary Issue), July/August 1994. 
 
"Reply to Mari Osawa," Kikan Mado, volume 19, March 1994. 
 
"All Work and No Play: It Doesn't Pay," New York Times, Business Section, August 29, 1993. 
 
"Point/Counterpoint/Infotechnology: Family friend or Foe?" Hemispheres, July 1993. Reprinted 
in Mastering College Reading, Theodore Knight, ed., (Richard D. Irwin), 1994. 
 
"Are we Really That Lazy," interview, Newsweek, February 17, 1992. Reprinted in The Crossfire 
Reader, ed., Myron Tusman (Allyn and Bacon), January 1992 and in Learning Economics: A 
Practical Workbook, ed., Abhay B. Ghiara (Addison Wesley Longman), July 1997. 
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"If You Think You're Working More and More Hours, You're Right," Los Angeles Times,January 
19, 1992. 
 
"Work, Spend, Work, Spend: Is This Any Way to Live?" The Washington Post, January 19, 1992. 
"Workers of the World, Unwind," Technology Review, November/ December 1991. Excerpted in 
Journal of Institute for Political Economy, Japan, June 1993; and in Politica ed Economia, Italy, 
December 1993. 
 
"Americans Work Too Hard," New York Times, op-ed, July 25, 1991. Excerpted in The Short 
Prose Reader, eds. G.H. Miller and H. S. Wiener, (New York: McGraw-Hill), January 1994 and 
Checkpoints: Developing College English Skills, 3rd edition, Jack Page, (Addison Wesley 
Longman). 
 
"Why I am No Longer a Progressive," Zeta magazine, April 1989. 
 
"The Art of Service," Zeta magazine, January 1989. 
 
"Manufacturing Crisis?" Zeta magazine, November 1988. 
 
"Peace Through Economic Cooperation: Moving Beyond Military and Economic Dominance," 
Plowshare, vol. 13, #3, Summer 1988. 
 
"Letters to Miss Moneypenny," Zeta magazine, July-August 1988. 
 
"The Great Trade Debates," Zeta magazine, March 1988. Reprinted in Creating a New World 
Economy, eds, Epstein, Graham and Nembhard, (Philadelphia: Temple), 1993. 
 
"Trials and Tradulations," Zeta magazine, January 1988. 
 
"Hostile Takeovers: The Political Economy of U.S. Military Spending," Radical America, vol. 21, 
#1, 1987. 
 
Tunnel Vision: Labor, the World Economy, and Central America (Boston: South End Press), 
1987 (with Daniel Cantor). 
 
"The Minimum Wage is a Growth Issue," Democratic Left, September 1987. 
 
"Full Employment and the International Economy," Social Policy, Spring 1987. 
 
"The Economics of Democracy," 1986, Part IV, The Economic Report of the People, ed., Center 
for Popular Economics, (Boston: South End Press). 
 
"Full Employment: Beyond Zero-Sum," Democratic Left, vol. XIV, #2, March-April 1986. 
 
"The Economics and Politics of Full Employment," Socialist Review, #81, May 1985. 
 
 
ORGANIZATIONS FOUNDED AND BOARD MEMBERSHIPS 
 
Board of Directors, Commercial Alert, June 2004-present. 
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Founding Member and Secretary, Board of Directors, Center for a New American Dream, 1995-
present. 
Founder and Staff Economist, Center for Popular Economics, 1978-1990. 
Founder and Editor, South End Press, Boston, MA 1977-1979. 
 
 
EDITORIAL BOARDS 
 
Editorial Board, Intervention: A Journal of Economics, 2003-present. 
Editorial Board, Advertising and Society Review, 2001-present. 
Editorial Board, Journal of Consumer Culture, 1999-present. 
Editorial Board, International Journal of Applied Economics, 1992-present. 
 
ADVISORY BOARDS 
 
Media Education Foundation, June 2006-present. 
Senior Advisory Council, The Alliance for a Healthy Tomorrow, January 2005-present. 
Board of Advisers, Action Coalition for Media Education, Summer 2004-present. 
International Advisory Board, Programme on Socio-Economic Security, International Labor 
Organization, 1999-present.  
Advisory Board, Global Development and Environment Institute, Tufts University, 1997-present. 
Advisory Board, College and University Work/Family Association, 1995-1997. 
Founding Board, PEGS (Committee on the Political Economy of the Good Society), 1994-
present. 
Advisory Board, Center for the Study of Commercialism, Washington, D.C., 1992-2000. 
Research Advisory Council, Economic Policy Institute, September 1986-present. 
 
PROFESSIONAL ACTIVITY 
 
Guest Professor, Institute for Social Ecology, University of Klagenfeld, Vienna, Austria, June 
2006. 
 
Ida Cordelia Beam Distinguished Visiting Professor, University of Iowa, October 2004. 
 
Selection Committee, Ralph Emerson Award, Phi Beta Kappa, 2004. 
 
Advisory Group, “The Work-Family-Community Nexus,” Sloan Foundation Research Project, 
Harvard KSG and SPH. 
 
Selection Committee, American Council of Learned Societies Fellowships, 2003-06.  
 
Faculty, Whidbey Institute, Course on Challenging Globalization, August 2004. 
 
Faculty, Schumacher College, England, Course on Challenging Globalization, July 2003, 2005. 
 
Faculty, Teachers as Scholars Program, Harvard Graduate School of Education, 2001-present. 
 
Editorial Collective, Critical Sociology Special Issue on Culture, Power and History, 2001-04. 

 
Organizer and Presider, Consumers and Consuming, Sessions I and II, Annual Meeting, 
American Sociological Association, Chicago, August 2002. 
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Co-Organizer, Working Conference of  The Simplicity Forum, Fetzer Foundation, March 2002. 
 
Master Class, Sociology Department, University of Antwerpen, Belgium, March 2002. 
 
Visiting Professor Exchange, Advertising Education Foundation, July 2001. 
 
Participant, Work, Family and Democracy Initiative, The Johnson Foundation, 2000-1. 
 
Faculty, Schumacher College, England, July 1999. 
 
Advisory Board, Global Development and Environment Institute, Tufts University, 1997-present. 
 
Consultant, United Nations Development Programme, Human Development Report, 1997. 
 
Visiting Scholar, Havens Center, University of Wisconsin, February-March 1996. 
 
Forum Fellow, World Economic Forum, Davos, Switzerland, 1993, 1996. 
 
European Commission Carrefour, participant, 1995, Lund, Sweden. 
 
Non-Council Member, President's Council on Sustainable Development, Population and 
Consumption Task Force, 1995. 
 
U.S. Co-Chair, North American Network for Shorter Hours of Work, Fall 1994-1997. 
 
Work and Family Advisory Committee, Harvard University, 1994-1999. 
 
Board of Trustees, Wesleyan University, July 1988-June 1991. 
 
Economic Columnist, Zeta magazine, December 1987-1991. 
 
Research Affiliate, Center for European Studies, Harvard University, July 1986-July 1991. 
 
 
 
INVITED LECTURESHIPS AND KEYNOTE TALKS 
 
“Consumer-Topia: Envisioning a New Consumer,” Plenary Session on Real Utopias, ASA, New 
York, August 2007. 
 
“Sustainable Living,” Keynote Address, Sustainable Consumption Conference, University of 
Florida, April 2007. 
 
“Mainstreaming Green Consumption,” Farajollah and Maryam Badie Arfaa Lecture Series in 
Architecture, Drexel University, Philadelphia, April 2007. 
 
“The Social Death of Things,” Fritz Nova Invited Lecture, Department of Sociology, Villanova 
University, Philadelpha, April 2007. 
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“Sociology and Consumption,” Friedson Lecture, Department of Sociology, New York 
University, March 2007. 
 
“Asking the Big Questions,” Keynote Panel, Frontiers in Qualitative Sociology: Berkeley 
Sociologists in the World, Conference in Honor of Arlie Hochschild, Department of Sociology, 
University of California at Berkeley, October 2006. 
 
“Spending Nation: Consumerism and the Future of Liberal Values,” Hays and Margaret Crimmel 
Colloquium Lecture, St. Lawrence University, September 2006. 
 
“Do Americans Shop Too Much?” Frances Asbury Palmer Lecture, First Presbyterian Church 
and Washington and Jefferson College, Washington, Pa, April 17, 2006. 
  
“Fashion and Consumer Culture,” Convocation Address, Fashion Institute of Technology, New 
York, January 2006. 
 
“Childhood, Commercialization and Popular Culture,” Seminar on Popular Culture, Phi Theta 
Kappa, Jackson, MS, November 2005. 
 
“Children, Market and Culture,” Gamble Lecture, University of Massachusetts Department of 
Economics, Amherst, MA, November 2005. 
 
“Reclaiming Our Kids: Countering the Commercialization of Childhood,” Plenary Speaker, 
Bioneers by the Bay: Connecting for Change, First Annual Northeast Bioneers Conference, 
October 2005. 
 
“Consumer Culture and Well-Being: A Survey of Fifth and Sixth Grade Students,” President’s 
Invited Address, New England Psychological Association Annual Meetings, New Haven, 
October 2005. 
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